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2. What is the importance of ethical decision- Diploma in Digital Marketing

making in marketing campaigns ? 14 EXAMINATION, 2025
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g ? WEBSITE ETHICS IN

DIGITAL MARKETING

3. Discuss about the importance of protecting
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consumer rights in online marketing. 14
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Before answering the question-paper, candidates must

ensure that they have been supplied with correct and

Unit IT
complete question-paper. No complaint, in this regard
e will be entertained after the examination.
4. What are the common types of online Note : Attempt Five questions in all, selecting one
frauds ? Discuss their impact on consumers question from each Unit. Q. No. 1 is
and brands ? 14 compulsory. All questions carry equal marks.
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Compulsory Question

(sfrard we )
1. Answer the following questions : 2x7=14

(a) Define ethics in digital marketing.

(b) Explain DPDP Act, 2023.

(c) How online fraud affects consumers and
brands ?

(d) Define online fraud.

(e) Mention any two ethical challenges in
digital space.

(f) How Al affects ethical decision making in
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digital marketing ?

(g) What is CSR in the digital marketing

context ?
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7. What ethical guidelines should influencers AT OEEl & WHHE YRR § 2
follow in digital promotion ? 14 SudeEl SR wiel W SAw qWdE WosEi
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5. Write a detailed note on the technological

tools used for detecting and preventing online
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. fraud. 14
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8. How can companies build ethical digital fou g TR
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marketing strategies ° 14 S R |
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9. Explain the role of ethics in brand loyalty and
personalization. 14 6. Explain the challenges related to
e fr=r oir Sofeeor § Iea 1 9t plagiarism, copyright, and fake reviews in digital
marketing. 14
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